
 

  

 
 
 

Engage: The Power of Shared Values is now available ONLINE! 
 

Our mission at The Center for Food Integrity is to help today’s food system earn consumer trust. Our 

peer-reviewed and published research shows that communicating with shared values is three-to-five 

times more important to building trust than simply providing information. Since 2008, CFI’s Engage 

training has effectively equipped thousands of participants with new tools to effectively connect with 

consumers, thought leaders and influencers to earn trust in today’s food system.      

 

The powerful training program is now accessible 
online anytime, anywhere!  

www.CFI-Online.org 
Engage Online is… 

 Research-based 

 Relevant to everyone involved in food and agriculture 

 Applicable to all aspects of communication 

 Meaningful 

 Engaging!  

 
Engage Online, a series of five, self-paced training modules with valuable learning exercises, is designed to 

provide you with a better understanding of today’s consumer and equip and empower you with the skills to 

approach conversations in a whole new way – to earn trust by engaging in any conversation about food and 

agriculture with confidence. 

 

Here are just a few tips to help plan your path through the course: 

 Complete all five modules to unlock a final assessment; if you successfully complete the final assessment 

you will earn an Engage Online certificate. Nifty, huh? 

 The modules are short. Each one will take about 20 minutes. As a bonus, there’s a quiz at the end of each 

module that will help you prepare for the final assessment. 

 Each module builds upon the last, so complete them in order. What if you can’t complete a module once 

you’ve started? That’s OK. You can stop and come back later to pick up where you left off by using the 

“EXIT” button in the top right corner of the module window. 

 

“Engage Online is very well designed and had a great mix of textual, audio, and visual 
components. The course is divided into manageable chunks, and the application exercises 

within the modules are wonderful.” 

Courtney Meyer, Ph.D., Associate Professor, Texas Tech University 



 

  

What is covered in each module? 
 

Module 1: Today’s Consumer and the Erosion of Trust 
This module unpacks several key shifts in our society’s thinking that, in combination with other factors, 

have created a disconnect for consumers. By the end of the module, you will be able to identify how 

these factors impact our efforts to earn consumer trust and, more importantly, what we can do to address 

this disconnect. 
 

Module 2: What the Research Tells Us 
Each year The Center for Food Integrity measures and tracks U.S. consumer attitudes and perceptions 

related to important food system issues. Module 2 reviews the key areas of concern and strongly held 

beliefs consumers have about food. The research also reveals insights about trusted messengers, or who 

consumers turn to for information about food and agriculture issues, and what they expect from them. 
 

Module 3: The Power of Shared Values 
In today’s culture, where we continue to see segmentation in the 

marketplace and social media that creates communities of like-

minded people, it is our shared values that bring us together to build 

trust and foster collaboration. This module will equip you with the 

ability to understand personal values, universal values and shared 

values, and   put those values to work through your communication 

efforts. 
 

Module 4: Engage in 3 Simple Steps 
So how do you effectively connect with the “moveable middle” – those individuals who have sincere 

questions and a desire to know more about how their food is produced? The answer is through 

conversations, not messages. In this module, you will learn three simple steps that will equip you to have 

engaging conversations and empower you to earn trust. Additionally, this module reviews research-based 

fundamental message elements consumers crave, and best practices for meaningful engagement. 

 

Module 5: Your Values Message 
In this module, we’ll summarize some important strategies for 

communicating with consumers, practice engaging consumers 

in conversations about food and agriculture, and give you the 

tools to begin building your own values-based messages. Once 

you’ve completed Module 5, you can access the final 

assessment. This is an opportunity for you to demonstrate 

what you’ve learned through each of the five modules. 

Complete this assessment to earn your certificate for the 

course.  

 
www.CFI-Online.org 

http://www.cfi-online.org/


 

  

“Engage Online is very engaging and easy to follow. It provides information that 
can be difficult to grasp, but it’s presented in a way that’s easy to comprehend. The 
course is relevant and appropriate for a range of audiences from students to CEOs.” 

McKenzie Baecker, Education Specialist, National FFA 

 
 

 
 
 
 
 
Pricing Options: Individual, Group and Custom 
Access to Engage Online is easy – simply choose the option that’s best for you. You can make a secure credit 

card purchase online whether you’re purchasing for one individual or for an entire company. Customization is 

also possible – we can add your logo and develop tailored training scenarios to maximize the training.  
 
All enrollment options include access for three months.  
 
Individual Access: Engage Online 

Individual cost to purchase Engage Online: $325                                       

 

Group Access A: Engage Online and basic group reports* 

25 people 

$7,312 

50 people 

$14,625 

75 people 

$21,937 

100 people 

$29,250 

125 people 

$35,750 

150 people 

$42,250 

Contact CFI for 

additional 

pricing 
 

 

 

*Basic Group Reporting 
Group Access A: Basic group reports 

 # of enrollment keys redeemed vs. open keys 

 Names for individuals who have redeemed an enrollment key 

 Basic summary info about current status of learners in system (# of modules completed vs. in progress)  

 Summary of evaluation feedback  

 
 

“I have participated in this course in person and now online. The content is well 
translated into the online program. Each module is well defined and relevant.”  

Jon Verhelst, Commercial Recruiting Specialist 
Dow AgroSciences 

 
 
 



 

  

 
 
 

CFI is excited about the new Engage Online platform,  
and others are too! 

 
“Engage Online is an exceptionally well-designed course. There is a high level of interaction 

and excellent application activities.” 
Jessi Gordon, Curriculum and eLearning State Specialist 

University of Missouri Extension 
 

“This course provides great insight into consumer communications all wrapped up in a neat 
package and in manageable portions. It offers flexibility with your time. You don’t have to 

travel and give up a half or whole day to complete the training.” 
Susanne Zilberfarb, Executive Director 

Delaware Soybean Board 
 

“I would recommend this course to those who want to learn how to share their stories with 
consumers. The strength of Engage Online is that it effectively shows ways to have a 

conversation with those that have tough questions.” 
Sara Ross, Blogger/Sara’s House 
Iowa CommonGround Volunteer 

 

Are you ready to get started?  
VISIT 

www.CFI-Online.org 
or contact Donna Moenning 

Donna.Moenning@foodintegrity.org or 816-556-3169 

 

http://www.cfi-online.org/
mailto:Donna.Moenning@foodintegrity.org

